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Every dealer, whatever may be his business, wants 
to be identified with the best thing in his line. It adds 
character to his store, it gives confidence to his customers. 

The cigar dealer who sells the Geo. W. Childs is 
identified with the best and most successful 5c, cigar ever 
made. 39,152,000 sold in 1898, perhaps more than any 
other two 5¢. cigars. 

The Metropolitan Tobacco Co., the largest wholesale 
tobacconists in America, after months of investigation as 
to the merits of all the leading brands, decided to accept 
the New York Agency for the Geo. W. Childs. 


HARBURGER, HOMAN & CO.,, 
NEW YORK. ’ PHILADELPHIA. 
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Mr. Dealer, you can increase rome rofits by 
LE 


Increase Your selling the BANQUET HALL LI CIGAR. 


, Bat are pws J sure about that. Lots 
of dealers are doing it now, and right now is the 
Profits ¢ e¢ ¢ ¢ ¢ time for you to por Fardcty ¥ 

We are advertising it extensively, and distributing large numbers of sample 
boxes by mail. 

It is an excellent little cigar with a Havana filler. 

It sells on its high merits. 

It sells because of its popular price—ten for ten cents. 

It sells because of the neat, convenient way in which it is packed. 

The handsome tin boxes each hold ten cigars. They are about three and one- 
half inches square, and less than three-eighths of an inch thick—just right to 
carry in the pocket. 

Put a stack of these attractive boxes on your show-case and lots of your 
regular customers will buy them in addition t» the cigars they buy regularly. 
And they will smoke more because these are just the ‘‘in between times’’ short 
smokes that they are now getting along without. 

There is a good, liberal profit on BANQUET HALLS. 


Write to us about them. M. Foster & Co., Makers, 
1059-1063 Third Avenue, New York City, 


Please mention THE CiGAR STORE MAGAZINE. 














THE CIGAR STORE 


A MONTHLY MAGAZINE FOR THE RETAILER. 


Vor, I. 


NEW YORK, JUNE 1899. 


SOME OLD CLAY PIPES. 


HERE are still extant some 

° fine specimens of clays that 
will remind old lovers of the 
“‘weed’’ of the days when a pipe 
was something more than a mere 
smoking utensil—for bowls in the 
last generation were frequently 
made to reflect the spirit of the 


relic of campaign of 1844. ‘Two, 
pipes have been found: one in the 
waters about Brooklyn, the other in 
a stream in Vancouver, ’82. The 
British Columbia ‘‘clay’’ is, in 
fact, only a stem-socket with the 
head of the Kentucky. statesman. 
The 26 stars encircling stem estab- 


HARRISON, CLEVELAND, McKINLEY PIPES. 


times, or to compliment the partic- 
ular political aspirant who was the 
choice of the smoker,. says W. L. 
Calver in Zhe Home Magazine to 
whom we are indebted for the illus- 
trations in this article. 

Just how early portraits were pro- 
duced by clay pipe makers is un- 
known, but no instances are known 
in this country, where heads go 
back into the last century; and it 
was probably 1800-1825 that any 
elaborate decorations were placed 
on clay bowls.. Some unique 
sketches in clay representing old 
historical characters are shown, and 
are claimed to be of early origin, 
but the earliest portrait that tells its 
own story is a ‘‘ Henry Clay,” a 


lishes it as the pioneer. of political 
specimens in the fifties and — 


Very like the ‘‘Henry Clay” 
the ‘‘ Frank Pierce,’’ a still Sertect 
bowl found on Staten Island. ‘This 
pipe is.a good likeness and perfect 
casting, but artistically the head is 
poor. It belongs to the two-die 
variety—a process from which good 
work is not expected. For really 
fine workmanship an old ‘“‘ Lin- 
coln’’ is the model. This specimen, 
which has reposed. in an old grist- 
mill in Putnam county, N.-Y., for 
the last 30 years, is the top notch of 
clay-pipe making. This pipe was 
made in.a three-piece mold, one 
part being the face alone, and finely 
made. Upon the left side of stem 
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is the word ‘“‘Liberator,” and a 
branch of palm ; on the right, with 
an olive bough is the name “ Lin- 
coln.”’ This would indicate that 
the pipe was designed after the war. 
The Lincoln campaign pipe of 1860 
was a different affair: no portrait 
was shown, but on one side of bowl 


to some extent in England ; an old 
“Pp. T. Barnum” pipe of English 
make has the name *‘ Baker & Son,’’ 
yet the parties of that name were 
not makers of clay pipes. 

Clay pipes of styles innumerable 
are made in the British Isles, and 
shipped to every people on the globe;. 


FOURTH OF JULY PIPE. 


there was an eagle and stars ; on the 
other a liberty cap on pole between 
crossed flags. he maker says 
these were the Lincoln campaign 
clays. The ‘“‘ Buchanan’’ pipe, 
though not a portrait, speaks for 
itself—the deer and cannon on the 
bow] being a play on the candidate’s 
name — ‘‘Buck-Cannon.’’ The 
maker of these specimens was Bar- 
nard Spring, Rochester, N. Y. He 
also made pipes in Tremont street, 
Boston. Mr. Spring is still living 
and has the dies from which 
the original pipes were cast. 
At his home near New Albany. 
Ind., Mr. Spring recently reproduced 
samples of his old pipes for the 
National Museum at Washington. 
From the Rochester factory came 
the ‘‘Tom Sayers’’ pipe, a plug- 
ugly head of the English prize- 
fighter, made in 1860, and at the 
time of his meeting with the Ameri- 
can champion, Heenan. 

When names appear at all on 
American made pipes, it is more 
than probable that one sees the job- 
ber’s card. This trick prevails also 


but the home of the portrait-pipe'is: 
France. In the large establishment. 
at Paris and St. Omer, hundreds are 
employed, and the portrait designs. 
cover ancient and modern history,. 
showing every race in their geo- 
graphical distribution. The French. 
creations are almost without excep- 
tion correct as to likeness and fine 
workmanship ; it is a disappoint- 
ment that the ‘“‘General Grant’” 
pipe is not up to the usual standard 
of excellence. Just when this de- 
sign first appeared is not known; a 
few were found recently in a pipe: 
store in New York, where they had 
lain for years. 

In recent attempts at presidential 
portraits, of domestic make, there 
are the Cleveland, Harrison and 
McKinley ; to which series belongs: 
also the portrait of the ‘‘ boy orator,’” 
which will in time be interesting. 
The Brooklyn manufacturer who 
made these has recently produced’ 
some real caricatures, which are un- 
excelled ; being the work of a New 
York artist, Peyrau by name, who 
insists that his name go on each of 
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his designs. Among Peyrau’s heads 
are three of New York’s leading 
editors, and a noted preacher. Such 
pipes are a fad in studios, the dens 
of literary characters and Bohemians 
in general. 


Napoleon-McKinley pipe, which 
was popular about two years ago, 
was so elaborate that the molds or 
dies were made in eight parts. 

The American pipe-maker is some- 
what at a disadvantage in not hav- 


THE BUCHANAN PIPE. 


To make the dies or molds for a 
portrait pipe, the design is first pro- 
duced in hard wax and then partly 
submerged in such a way that plas- 


ing a domestic clay of the best 
quality, but with the low freight 
rates the cost of foreign clay is not 
an important factor in pipe-making. 


P.T. BARNUM AND SAYERS PIPES. 


ter paris patterns for the metal dies 
may be cast therefrom. The vari- 
ous pieces of plaster are shaped to 
the outward form of pipe dies and 
then cast in brass, bell-metal, or 
iron. An ordinary, plain pipe is 
formed ina mold of two parts; a 


In purchasing from the New Jersey 
mines, the pipe-maker is compelled 
to make repeated tests by tasting 
or ‘‘ chewing ’’ the clay to detect the 
presence of grit The low price of 
pipes forbids any process of cleans- 
ing of the material used. 
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Every one is familiar with the 
“‘baker’s dozeu’’ of thirteen. It is 
not generally known, though, that 
‘a pipe maker’s ‘‘dozen”’ is sixteen. 
In the pipe factories workmen are 
paid so much per gross, of sixteen 
dozen each. The extra four pipes 
in each dozen is to allow for break- 
age, warping, and imperfections in 
workmanship or material which 
render the pipes unsalable. Pipe 
dealers assert that the users of the 
cheapest of clay pipes are the most 





LINCOLN AND GRANT PIPES. 


critical customers—examining their 
purchase as though it were a meer- 
schaum.- This is perfactly natural ; 
for it is probably often the case that 
the penny is the extent of he pur- 
chaser’s wealth. 

The writer recently heard it re- 
marked that less clay pipes are 
smoked than formerly. ‘The statis- 
tics of the Treasury Department tell 
a different story. Thousands of 
well-to-do smokers prefer clay pipes, 
but they smoke them in the seclu- 
sion of their homes ; and since the 
“TD.” has become the particular 


property of the day laborer and 
longshoreman, the lover of clay 
bowls humors his taste with French- 
made wares or long ‘‘ churchward- 
ens,’’ which also have a value for 
decorative purposes. 

Reference has been made to clay 
pipes found in the beds of streams. 
The Thames river has yielded many. 
Some of theoldest and bestspecimens 
have been brought up by dredging 
operations, or have been disclosed 
by unusually low tides. Our own 

water-ways will en- 
rich the future antiquarian 
with these, now unconsi- 
dered trifles, fifteen mil- 
lions of which are annually 
made and used here, and 
of which twice as many 
more are imported. «In 
order to escape the high 
duty imposed by the new 
tariff law,the importations 
of fancy clay pipes during 
the past years were very 
large ; in fact, everything 
that could be scraped to- 
gether in the European 
factories was brought over, 
until a stock sufficient to 
last for several years was 
accumulated. 


Almost a Bull’s-Eye. 

The State of Missouri is 

getting close to trusts. 

The Governor has signed 

two anti-trust bills passed 

by the Legislature, one per 

mitting the Attorney-General to 

subpcena officers of trusts located 

in other States, and if they do not 

appear, the Supreme Court may 

enter judgment against them. The 

direct shot of this staid old common- 

wealth is at the tobacco trust, which 

now owns and controls the largest 

factories in Missouri, thereby dic- 

tating prices. Whether this law 

will be enforced or money will hold 
it in check remains to be seen. 


THE CIGAR STORE MAGAZINE 
is $1 a year—1000 labels free. 
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Timely Tampa Topics. 


AMPA, May 24.—April and 
May have been months of 
strikes, and some of the fac- 

tories have been idle for several 
days in succession as a consequence. 
However, ‘business has not suffered 
to any great extent; in fact, the 
volume was up to the standard 
every week. It is thought all differ- 
ences will be adjusted in a few days 
and everything running smoothly. 

The strike at the Ybor-Manrara 
factory, which started last month, 
is not settled as yet, the strikers re- 
maining obstinate and their employ- 
ers refusing to recognize their de- 
mands. The management has 
announced that the factory is open 
for those who desire to work on the 
company’s terms, but no conces- 
sions are made on either side. So 
far, about twenty men have returned 
to work and twenty others were 
about to follow, but were quietly 
bundled on board a Havana steamer. 
With these men disposed of, the 
strikers fear no increase in the 
Manrara Company’s forces. Should 
any others weaken, they, too, would 
become passengers for Cuba. 

The next to follow in the wake 
of the Ybor-Manrara strikers was 
the force of Morey & Co. They 
demanded a raise on all sizes, but 
the matter was compromised and 
the strikers returned to work. 

Arguelles, Lopez & Bro. have 
also had a strike, their forces walk- 
ing out on the 4th inst. when re- 
fused a raise of $2 on all sizes. The 
firm being very busy with a number 
of large orders to fill, acceded to the 
demands of their workmen, who 
were out only three hours. 

The El Modelo factory also expe- 
rienced similar trouble, their work- 
men quitting. They wanted the 
weighing of filler leaf abolished, the 
scale of prices on different sizes 
changed, and several minor changes. 
The management agreed, after 
much deliberation, to meet the prop- 
ositions fairly and squarely, and as 
a consequence everything is run- 


ning along smoothly, and no one 
would know there ever was a strike 
at this factory. 

A peculiar thing about the strik- 
ers in Tampa is that they belong to 
no union. Out of 5,000 cigar- 
makers less than 150 are members 
of any union. When they feel 
aggrieved some speaker mounts the 
rostrum, the reader’s place, and 
makes a fiery speech in Spanish, 
followed in various parts of the fac- 
tory by other speakers. A commit- 
tee is quickly appointed and waits 
upon the management. If they are 
unsuccessful they return to the 
workroom with that dreaded cry, 
‘to the street,’? and hundreds of 
excited men scramble for the doors 
and into the open air. 


A Pointer for Retailers. 


A neat swindling scheme has 
grown out of the Jacobs stamp 
counterfeiting episode. Several 
men, representing themselves as 
revenue officers, have been operat- 
ing among the merchants in and 
around McConnellsburg, Pa. They 
visit various stores, examine the 
stock, and claiming to find a large 
portion of the cigars bearing coun- 
terfeit stamps, put them in a buggy 
and drive off. Detectives are in 
search of the miscreants and if they 
are caught it is needless to say they 
will not ride around in a buggy for 
some little time. 


French Cigarette Smokers. 


In France there are over 6,000,- 
ooo smokers. Out of every 15 
smokers, 8 use a pipe, 5 cigars and 
2 cigarettes. The total consump- 
tion of cigarettes in France during 
1898 was 294,555,000,000 according 
to M. Leclair, the statistician, being 
807,000,000 a day, 3,700,000 per 
hour, 62,000 a minute, or about 
1;200 a second. All these cigar- 
ettes, placed end to end on the 
equator, would reach around the 
world 514 times. 
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Chats with N. Y. Retailers. 


@)O- 1211 Broadway, vacated on 
May ist by S. Ballenberg, 


owing to increase in rent, re- 
mained without an occupant only 
long enough to be refitted with 
handsome fixtures, when L. Swager, 
the wholesale tobacconist of Brook- 
lyn, placed therein a complete and 
high-gradestock of cigars and smok- 
ers’ articles, and will conduct the 
place on the most aggressive lines 
asaretail branch. Many changes 
were made in the store, principal 
among which was the taking out of 
the exceptionally large window, 
thereby allowing the door to be re- 
moved from the corner to the cen- 
tre of the store and making two fair- 
ly good sized windows, one on either 
side, in which there are now two 
very attractive displays. The place 
was thoroughly renovated and over- 
hauled and now ranks among upper 
Broadway’s most attractive retail 
establishments. No one passing 
along Broadway fails to notice this 
pretty store and comment on it. 
Cax~sd 
Noticing a remarkable change in 
Jos. V. Ritchie’s store, at 38th St. 
and 6th Ave., I went in to see what 
had been done to so greatly improve 
it. One hardly recognizes the place 
at first sight, as (whisper it gently, 
please) Mr. Ritchie has doubled the 
size of it, the partition having been 
removed and he now being sole 
occupant of No. 654 6th Ave. Here- 
tofore, he has occupied only half of 
the store, but his constantly increas- 
ing patronage forced him to make 
the change, which is a very desira- 
ble one. The fixtures in the new 
addition are in light oak, matching 
the others, and are thoroughly up 
to date. This doubling of room 
gives three windows for display and 
lets in much light, which, shining 
on the highly polished cases, makes 
a pretty picture. A large and 
varied stock is carried, some Henty 
Clay and Manuel Garcia Alonso 
sizes in imported goods, several 
brands of high-grade domestics, in- 


cluding Park & Tilford’s Mi Favor- 
ita, and many makes of imported 
and domestic cigarettes and smok- 
ing being displayed. 


ca~s 


A fair business is reported in the 
several sizes of Y. Pendas & Alvar- 
ez's goods, as well as several private 
brands, by Max Badt, the dealer at 
1052 3d Ave. ‘‘1052,” the private 
brand, deriving its name from the 
street number, goes well in this 
locality and is a pleasing smoke, I 
am told. A line of clear Havana 
goods is made by Mr. Badt on the 
premises and with the line of cigar- 
ettes and smoking a nice sized stock 
is carried, enabling him to fill the 
wants of the trade of that secticn. 


Ccax~s 


Knight & Marshall, 15 John St., 
make a specialty of the products of 
Y. Pendas & Alvarez. carrying 
twelve sizes of their different well- 
known brands. Other good sellers 
are El Seleccion, the demand for 
which is increasing, and Herald 
Square, a 5c. cigar. They report a 
steady business, and five minutes 
spent in their store convinces one of 
the fact. One of the first attrac- 
tions in this store to catch the eye 
is the excellent line of pipes, a 
feature of the business that is given 
special attention, and the exhibits 
of which are artistically arranged. 


, <> | 


The Milo brand of Egyptian cig- 
arettes, the latest product of the 
Surbrug factory, is now in the 
stocks of dealers and is a ready 
seller, requiring no advertising, so 
to speak, except the name of the 


Surbrug Co. back of it. This is an 
exceptionally high-grade cigarette, 
packed ten in a box, which is a hand- 
somely embossed design, and re- 
tails at 25c. At the time of going 
to press the Egyptian Arabs, an- 
other of the brands that will shortly 
appear from the factory, has not 
been introduced to Manhattan deal- 
ers, but is eagerly awaited. 
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H. Greenspecht & Co., well- 
known to the down-town commun- 
ity, having until recently occupied 
the store at 24-26 Fulton St., have 
opened a store at Madison Ave. and 
125th St. and will conduct this 
place in connection with their man- 
ufacturing and jobbing business. 
The leaders in imported cigars will 
be the brands of the Waldorf As- 
toria Segar Co., backed up by sev- 
eral others, including the Henry 
Clays, Carolinas and 
Edens. A push will 
be made with the pri- 
vate brand, Armas de 
Espana, a high-grade 
‘cigar which bids fair 
to be a winner. 

«<-> 


Julius Blankenstein, 
who has occupied the 
store at 30 Vesey St., 
corner Church, for the 
past 18 years, where 
he has built up an en- 
viable trade, is reach- 
ing out after the Broad- 
way business, having 
opened a branch store 
at No. 2 Astor House 
Block, where he has 
“anything a smoker 
wants or ought to 
have,’’ and a strong 
bid will be made for 
the transient business 
of this busy section of the city. The 
fixtures are high-grade and the 
stock is thoroughly in keeping 
therewith, special attention having 
been given to its selection. In clear 
Havana cigars there are such brands 
as Principe de Gales, La Flor de 
Cuesta, Rey & Co., Bustillo Bros. 
& Diaz’s Albion, Pendas & Alva- 
rez’s Webster and F. Garcia & 
Bros.’ goods. The seed and Hav- 
ana, Ottenbergs Prince of Wales 
in the lead, is also similarly com- 

lete. A. L & A. G. Kaufmann’s 

uxedo Club and Louis Ash & Co ’s 
Gretchen are two of the favorites, 
and thev sell well.  Bell’s and 
Wills’s English smoking mixtures 


bate 


CIGARS 


are found here, as well as Nestors 
in imported cigarettes. All the do- 
mestic brands of paper wrapped 
goods are also kept in stock. 
Displayed in a prominent place 
in C. Schlesinger’s store, 38th St. 
and Broadway, is a framed sign, 
reading: ‘‘No Trust. No Checks 
Cashed or Money Loaned.’”’ In 


furtherance of this statement, he 
has had on exhibition in the centre 
of an exhibit in one of his windows 
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“the result of cashing checks ’’ It 
is a check drawn on a Chicago bank 
for a good-sized amount, but which 
was returned, after being cashed by 
Mr. Schlesinger, marked ‘‘ Forgery. 
N.G.’’ It isa bad policy to cash 
checks, no matter how well you 
may know the party who asks the 
favor, because there is always a 
possibility that your friend may 
have a forged check, having come 
into possession of it innocently. 
Stop the practice, if you are guilty 
of it—let them go tothe bank to 
get the money, even should you 
lose the sale of a cigar or two by 
refusing to part with your cash for 
the accommodation of others. It 
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is far better to lose the profits on a 
few cigars than to be out several 
dollars. 

«<> 


Throughout the city, standing in 
the doorway or just immediately 
inside many of the cigar stores, is 
seen an unique idea and very nice 
piece of work advertising the Lil- 
lian Russell brand of Seidenberg & 
Co. It isa life size picture of the 
famous actress, made of heavy card 
board, and represents Miss Russell 
in a familiar stage gown, standing 
erect and holding in her hand a 
box of these 5c. cigars bearing her 
name. Iam told this piece of ad- 
vertising has been a great help to 
dealers in increasing the sale of the 
cigars. 

es 


H. R. Dolinski, proprietor of the 
Henry Clay Cigar Store, 134 West 
Broadway, has a neat little place 
wherein is carried a clean stock, 
and is doing a good business with 5 
and 10c. goods, which are in de- 
mand in this locality. His best 
selling dime brands are Robert 
Burns and Liberty Bouquet, while 
the push in nickel goods is on Har- 
ry’s Satisfaction, a private brand. 


Over-Weight Little Cigars. 


HE sale of little cigars, or all- 
tobacto cigarettes, was ver- 
itably discontinued in Min- 

neapolis two days last month. Rev- 
enue officers of that city went out 
on a hunt for over-weight cigars of 
this class, and the fruit of their 
labors was the detention of about 
300,000 of the short smokes, com- 
posed of the “‘New Light,’’ ‘‘Le 
Boy, “Tax,” . “Little: Dash,”’ 
*‘Porto Rico Perfectos,’’ ‘‘Lucke’s 
Rolls,’’ ‘‘Buffo,’’ ‘‘Hoffman House’’ 
and “Van Bibber’’ brands. Sale 
was allowed from broken packages 
only, until advices could be secured 
from the Internal Revenue Com- 
missioner. 

The Washington authorities were 


communicated with promptly, and 
replied that the goods could be sold 
by the retailers as they choose. 
The manufactories from which 
these brands originate are heavily 
bonded, and the revenue depart- 
ment will look to the makers for a 
strict accounting and the payment 
of excess weight. ‘‘Smail cigars, 
which bear the cigarette stamp, 
should weigh three pounds per 
1,000, and dealers, before accepting 
manufactured tobacco, cigars, ci- 
garettes, etc., should inform them- 
selves whether or not the manufac- 
turers have complied with the law 
and properly packed and stamped 
their packages. By so doing they 
would frequently save their goods 
from detention and seizure and 
forcibly remind the manufacturer 
of the necessity for a full compli- 
ance with the law and regulations,’’ 
says the Commissioner. 


Up Go the Prices. 


The Continental Tobacco Co. has 
increased the price of every brand 
of tobacco made by the Liggett & 
Myers Co., the latest addition to 
the trust. And thus the retailers’ 
profits are cut down still lower. As 
things stand now, the percentage of 
profitin the A. T. and Continental 
goods is surely small enough and 
if many more advances are made 
the dealer will sell the trust’s 
brands merely for fun. But here’s 
where the anti-trust manufacturers 
will come in for their piece of the 
pie; the retailers will most assur- 
edly push the goods in which there 
is a decent margin of profit, and 
there are lots of anti-trust brands 
which are just as good as any ema- 
nating from the various branches of 
this gigantic corporation. 


A small sum well invested—$r 
for a year’s subscription to THE 
CIGAR STORE MAGAZINE. Read 
it thoroughly and digest it. Then 
figure it all up and see if it does 
not show a profit. 
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WINDOW DRESSING DEPARTMENT. 


HE show window of any cigar 
store is of the greatest im- 
portance to the success of the 

retailer, for, a window tastefully 
and attractively dressed will make 
or create trade—and will hold it, too. 
Your store and stock is judged by 
your window and nothing has a 
better effect in attracting and draw- 
ing customers than a neatly ar- 
ranged display of some striking 
novelty, or a good idea properly 
caried out. Many retailers seem to 
realize this and the more enterpris- 
ing of them are constantly chang- 
ing their windows and have a new 
and fresh attraction at least weekly, 
while others run along in the same 
old rut, and their window to day is 
practically the same as it was a year 
ago. The more attention and care- 
ful thought you give to the dressing 
of your windows, the more profit- 
able your business will be, and you 
will be well paid for the time spent 
in arranging and working out new 
and original ideas for display. 
«<0 

The illustration on the front cover 
of THE CiGAR STORE MAGAZINE 
this month is of the well-known 
store of Louis Boyer, 1296 Broad- 
way, which is one of the handsomest 
in New York City. As will be no- 
ticed by the illustration, Mr. Boyer’s 
is what would be called a “single 
store,’ and has an ‘‘L’’- shaped 
extension in the rear. He has prac- 
tically increased his window space 
by using curved window glass— 
really a most excellent idea, which 
has been carried out in an ef- 
fective manner. The window dis- 
play is quite tastefully arranged, 
and speaks for itself. Our only sug- 
gestion is that it would look fully 
as well, if not better, had there 
been not quite so much init. Mr. 
Boyer’s is an excellent illustration 
of a modern, up-to-date New York 
cigar store and is well worth a vist. 

«v0 


A single brand of cigars artistic- 


ally arranged in a window makes 
a neat exhibit—a fact fully demon- 
strated in a Broadway store last 
month, and dealers who make the 
common mistake of trying to have 
every brand of cigars, cigarettes, 
tobacco, etc., they carry in stock 
appear in their window. displays, 
should have had the pleasure of 
gazing upon the arrangement of 
the different sizes of Mi Favorita 
in the north window of John W. 
Surbrug’s store. The floor of the 
window was covered with boxes of 
this brand, and they were also 
placed in the two front corners, the 
end label being exposed to view. 
Extending to the extreme rear of 
the window the stacks of boxes 
mounts higher and higher until the 
entire background is composed of 
the words Mi Favorita and the 
smiling face of the lady on the 
label. In the centre of this neat 
arrangement of closed boxes and 
half way to the top of the back 
row several sizes of the brand are 
shown, the lids of the boxes being 
thrown back. The exhibit was very 
attractive and much admired, and 
doubtless many more dimes and 
quarters found their way into 
Surbrug’s cash drawer as a conse- 
quence. 

The south window of this store 
is also prettily dressed with boxes 
of Golden Sceptre, all the different 
size packings being shown. The 
background is relieved by a hand- 
some and familiar ad. of the Golden 
Sceptre brand—a picture of the old 
man smoking ‘‘Golden Sceptre for 
the pipe.’’ 

ca~> 


Why it is that a cigar man will 
allow a theatre lithographer to spoil 
a really attractive window display 
by hanging several unsightly one- 
sheet bills in his window is beyond 
comprehension. Does hecare more 
for two or three tickets to see some 
second rate show than he does for 
his own business? It would surely 
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seem so, for during the past month 
I have seen a number of otherwise 
neat displays practically ‘‘snowed 
under”’ with show bills, and some of 
them rather prominent cigar stores, 
too. One that I noticed particu- 
larly had seven bills displayed in a 
small window, and at first glance it 
looked almost like an empty store, 
which the lithographers had taken 
possession of, but upon closer ob- 
servation it was noticed that the 
cigar man was still there and trying 
to do business. 
Ca~sd 

In another window, which usually 
is very catchily arranged, two 
large bills were noticed covering 
more than half of the goods in the 
bottom of the window—they were 
not placed there co shield the goods 
from the sun, as it seldom if ever 
shines in that window. Please 
don’t allow the lithograph men to 
practically own your window—if it 
is worth two tickets a week to him, 


it is worth two tens a week to you. 
Cn~> 


Again we seem compelled to call 
attention to the fact that many win- 
dows still have that crowded and 
thrown-in effect. Don’t put every- 
thing you own into the window; 
keep a few things inside, if only to 
fill up the cases. 

e-s 


The window exhibition of Sweet 
Violet cigars, one of J. Edward 
Cowles’ bright ideas, so success- 
fully used in Harlem recently, a 
description of which appeared in 
our Aprilissue, was admired by 
thousands who attended the Re- 
union of Confederate Veterans in 
Charleston last month, being seen 
later in Columbia, S.C. Another 
exhibit of the same brand is this 
week at Pittsfield, Mass ; having 
been used in Rondout, N. Y., 
last week. The Hazel Kirke and 
Chauncey Depew displays, also 
originated by the enterprising and 
genial manager of Austin, Nichols 
& Co.’s cigar department, are ‘‘on 
tour’’ through the mosquito State. 


Philadelphia Pencillings. 
HILADELPHIA, May 25.— 
P The ‘‘interesting develop- 
ments’’ looked for in the 
Penn Tobacco Co. proves to be the 
final dissolution of this combination 
of jobbers. As predicted by many, 
the concern was short-lived, and 
there has been dissatisfaction among 
the members ever since the organ- 
ization. Wm UH. Barton and 
Brooke & Co. were the first to 
withdraw, and they were soon fol- 
lowed by other firms, until all 
pulled out except one, P. F. Mur- 
phy, who will retain the premises, 
17-19 S. 6th St., and conduct his 
business under the riame of the 
Penn Tobacco Co. Many of the 
jobbers who have withdrawn are 
back at their old stands, and are 
perfectly satisfied with the business 
they are doing, though they profess 
to be selling goods at cost, and say 
that any rate-cutting would be at 
a dead loss. The retailers have 
profited considerably by the Penn 
Co.’s experiment and the jobbers’ 
war in connection therewith, con- 
cessions being made in the dealers’ 
favor. 

Nathan Weis, the junior member 
of Harburger, Homan, & Co., was 
tendered a dinner on his return 
from Europe some days ago, by the 
employes of this firm’s Philadelphia 
factory: The scene of the recep- 
tion was the Hotel Walton, and it 
was a jolly crowd that assembled 
to show their regard for their em- 
ployers. Speeches were made and 
the evening spent very pleasantly. 

I. M. Brook & Co., wholesale 
dealers in tobacco, have filed a 
deed of assignment, naming H. 
S. Kalstner assignee. The firm was 
composed of Isaac M. Brook and 
J. C. Brill. 

Several tobacco men are in the 
panel from which the jury will be 
drawn that will try the case of Wm. 
M. Jacobs for making bogus rev- 
enue stamps. 

Buckel & Boghein, the dealers at 
2213 N. Front St., had a great sale 
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of pipes a few days ago. The 
‘crowds that thronged the store was 
something marvelous. This firm 
has introduced several successful 
methods of advertising themselves 
recently, and the pipe sale was one 
of them. 

B. Romain has removed from 
13th and Filbert Sts. to 18th and 
Tasker, where business is brisk and 
everything running along smoothly. 

Heuy & Christ have been ap- 
pointed distributors for M. Foster 
& Co.’s Banquet Hall little cigars, 
and are kept very busy supplying 
the great demand for this popular 
little smoke. 

C. O. Heisler. who has opened an 
agency at 209 Market St., is show- 
ing the trade, and invariably takes 
an order for the Perfecto electric 
cigar lighter and cutter, which was 
illustrated in THE CIGAR STORE 
last month. 


Another Advertising Dodge. 


C. E. Barnard, the Toledo agent 
of Ross, Sprague & Co., is riding 
around that city in a handsome 
pneumatic tired rig, costing $400, 
which he will present to some 
smoker of Rainmaker cigars, man- 
ufactured by L. Kahner & Co., 
New York. Each and every person 
buying twenty-five Rainmaker ci- 
gars is entitled to a guess as to how 
many miles Mr. Barnard will ride 
in this turnout by Oct. 1st, the 
number being determined by a 
cyclometer attached to the buggy. 
The nearest correct guesser will get 
the outfit for his trouble. Toledo 
retailers have an_ increased demand 
for Rainmakers, occasioned by this 
novel guessing contest, and a lively 
interest is being manifested by 
smokers. 


Marvin C. Stone, the inventor of 


the paper cigarette holder, died at 
his home near Washington, D. C., 


on May 17th. He was a public 


spirited benefactor and his death is 
mourned by many friends. 


Chicago Cigarette License. 


HE Hamilton Club of Chicago, 
opposing the recent election 
of Carter Harrison, issued a 
booklet in their endeavor to throw 
light on what they considered dark 
places in Mayor Harrison’s first 
term. The book says the cigarette 
ordinance has not been enforced by 
the mayor, and that ‘“‘cigar dealers 
professing their loyalty to the Har- 
rison faith sell cigarettes without 
license,’ and the following friends 
of Mayor Harrison are picked out 
as examples: Alderman John J. 
Coughlin, 167 E. Madison street; 
Powers & O’Brien, Madison, South 
Clark and State streets; Alderman 
Mike Kenna, 279 S. Clark street. 
The cigarette license for dealers in 
Chicago is $100,and has been so since 
1897, but it is said fewdealers have 
paid this license, as the Supreme 
Court has not yet attested the le- 
gality of the ordinance. In all 
probability this enormous tax will 
soon be reduced to $25. The City 
Collector is not trying tocollect the 
$100 tax. Agents go to the unli- 
censed dealer and buy cigarettes 
and then try to have him convicted; 
but this thing don’t work, the 
courts seemingly being in sympathy 
with the retailers and holding that 
the evidence is inadmissible. 


Tobacco Workers’ Union. 


Richmond, Va., now has a to- 
bacco workers’ union, and the inde- 
pendent factories of that city will 
employ members of this union ex- 
clusively. Richmond is a great 
trust centre, the Allen & Ginter 
cigarette, P. Whitlock cheroot, and 
J. Wright Co. plug branches being 
located there; and, it is said, the 
U. S. Tobacco Co. has also been 
bought. Antitrust sentiment is 
growing strong among the laboring 
classes and they have organized for 
their own protection. 


You need THE CIGAR STORE 
MAGAZINE ; only $1 a year. 
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Jacobs’ Home-Made: Stamps. 


IGAR dealers will be more care- 
ful regarding revenue stamps 
hereafter and learn to dis- 

tinguish the genuine from the bo- 
gus.. The stamp on the Jacobs 
cigars has taught them a lesson 
and they will look with suspicion 
upon any manufacturer who. offers 
cigars at such prices as the Jacobs 
goods. This bogus stamp has 
caused many cigar dealers more or 
less inconvenience—some it has cost 
money, not to mention the time and 
annoyance of being compelled to 
pull down from shelves and from 
under counters box after box of 
cigars to see if the factory number 
on label was 3741 9th Dist. of Penn- 
sylvania. 

Revenue officials have been un- 
tiring in their efforts to locate all 
the Jacobs cigars from the factories 
in Lancaster, and so far have con- 
fiscated nearly 4,000,000 cigars 
bought by innocent dealers, not 
dreaming of any irregularity. Con- 


trary to the first supposition, retail- 
ers do not lose the amount paid for 
the bogus stamped goods, but, upon 
the payment of the tax, are released 


from seizure. Still, this method is 
very hard on holders of large quan- 
tities of these rank smokers, and re- 
tailers and jobbers are kicking. A 
large jobber recently applied to the 
Commissioner of Internal Revenue 
to modify the conditions requiring 
innocent holders of these cigars to 
pay the tax before they are released, 
and the head of the Revenue De- 
partment says he would grant this 
request, but it is out of his jurisdic- 
tion, and he suggests that holders 
of, these cigars file claims for the 
refund of the tax they are required 
to pay, the matter to be called to 
the attention of Congress, through 
the Treasury Department, and that 
legislation be recommended to au- 
thorize the Commissioner to refund 
the tax. The Government was 
aware of the irregularities and the 
use of the bogus stamps by Jacobs 
before the factory and stock was 


seized, and on these strong equit- 
able grounds the claims are based. 

When Jacobs’ factory was seized 
his books were taken by the Secret 
Service officers, who have been at 
work on them ever since, trying to 
ascertain the number of cigars which 
were sent out bearing stamps made 
byJaccbs himself. It is estimated by 
these books, and other papers which. 
the Government has, that Jacobs 
defrauded Uncle Sam to the extent 
of nearly $500,000 in revenue stamps 
alone. He made 45,000,000 cigars, 
it is stated by the Covernment, 
bearing bogus stamps, since 1896, 
the year the use of these stamps is 
believed to have been begun. In 
this year the counterfeit stamp was 
used: on about 8,000,000 cigars, in 
1897 about 19.000,000, and in 1898 
and 1899 about 18,000,000. 

It was known Jacobs was doing a 
big business with his several brands, 
but these enormous figures are sur- 
prising even to the Secret Service 
agents. With the arrest of all par- 
ties concerned in this plot, one of 
the most gigantic and successful , 
schemes to cheat the Government 
was thwarted. 


The Poor Cigarette. 


The cigarette bill, as originally 
drawn, and as it passed the lower 
house of the Florida Legislature, 
would have prohibited the importa- 
tion, manufacture, sale or gift of 
cigarettes or cigarette papers in any 
form, but was amended in the Sen- 
ate so as to exclude from its provis- 
ions all cigarettes made from Florida 
or Cuban tobacco, which means, in 
plain English, that the effect of the 
bill was destroyed. Prosecuting 
attorneys would soon break down 
from overwork if they should at- 
tempt to test before a jury whether 
every cigarette sold or given away 
in the State contained only Florida 
or Cuban tobacco. The bill is now 
before a conference committee of 
six, four of whom are opposed to 
the measure, and it undoubtedly 
will be killed. 
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*Twas a Good Cigar. 


46 AY, old man, where did I 
g buy those cigars last night, 
when we walked down 
Broadway from 42d St.?’’ asked a 
young man of a friend whom he 
met on the street. 

**T don’t remember, Harry ; all 
cigar stores look alike; but why 
do you ask ?”’ 

“‘I gave one to the governor, 
and he wants me to get a box of 
em for him, as he said they are as 
good as any toc. cigar he ever 
smoked, and he’s a judge, too.’’ 

‘“They certainly were good for 
5c. cigars, as I remarked to you 
last night. Isn’t the dealer’s name 
on the box of matches he gave 
you?”’ 

‘* Never thought of that : I'll see. 
No, there is no name on the box— 
simply vulcan matches.”’ 

‘‘T have noticed that the wide- 
awake dealers use a small sticker 
or label, with their name and ad- 
dress, on cigars, cigarettes, tobacco, 
matches, etc., and think it a first- 
rate idea ; but in this case the dealer 
has lost the sale of a box of cigars, 
and probably more, by not follow- 
ing the plan.’’ 

“Yes, it is a good scheme; but 

how did you get onto it?’’ 
- ‘The man I buy my cigars from 
uses the labels, and I asked him if 
they were expensive; and he re- 
plied by showing me THE CIGAR 
STORE MAGAZINE, in which was an 
offer of a year’s subscription, with 
a thousand labels, with any name 
and address, for $1. The labels 
alone are worth that, while the 
‘magazine was very much up-to-date 
and interesting ; and the dealer in- 
formed me that he could not get 
along without the labels—had sent 
in two orders, while the magazine 
was most useful to him in many 
“-ways.”’ 

“That’s all right. It seems to 
‘me all retailers should know of that 
“offer, and take advantage of it ; and 
I know of one I will put onto it, if 
I happen to run across him again. 


Well, I must be ambling along. So 

long, old man—see you later.’’ 
**So long, Harry. Hope you'll 

find those cigars for your father.’ 


Kansas City-Made Cigars. 


OR the first time in the history 
a of the city, a Kansas City 
jobbing firm has undertaken 
to handle the output of a home 
cigar factory. Long Bros., whole- 
sale grocers of that city, have en- 
tered into an agreement with the 
Lorber Cigar Co. to act as sole dis- 
tributors, and as a result the factory 
force has been considerably in 
creased and Kansas City made 
cigars will be pushed as never be- 
fore. This innovation is the direct 
result of the agitation set on foot 
by the Manufacturers’ Association 
of that city. Kansas City manu- 
facturers claim they can make as 
good cigars and as cheaply as they 
can be made anywhere by union 
labor. They also claim they can 
get as good leaf tobacco as Eastern 
manufacturers and just as competent 
workmen. 

The manufacturers at Kansas 
City might make as good cigars as 
are made in the East by skilled 
Cuban workmen, but we venture 
to predict that none of the brands 
made in that city will ever under- 
mine the Eastern made cigars, 
which are popular in Kansas, as 
well as every other Western State. 
The demand is constantly on the 
increase for New York goods and 
dealers are thoroughly satisfied with 
them. There isa good margin of 
profit and everything is in favor 
of Eastern cigars. Ifthe Kansas 
City makers do the business they 
expect, the New Yorkers’ receipts 


‘from that section will decrease, or 


else smoking must be on the in- 
crease with Kansans. 


Carl Schroeder is installed ina 
new store at Charles and Howard 
Sts., Akron, O. 
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NEW YORK, JUNE, 1899. 
Sweet Caporal matches in small 

boxes are being given away by the 

American Tobacco Co.—at 28c. a 


gross. 


The secret of success is to buy 
your goods where you can get the 
best for the least money, and to sell 
them again at a fair profit. 


It is unnecessary to cut the prices 
on your goods so that you make 
little or nothing—the public will 
smoke and chew anyway, and yon 
might just as well get a fair price 
for good goods. 


What have you done the past 
month with regard to organizing a 
Retailers’ Association in your city 
and bettering your own condition? 
Trusts, combinations, labor unions, 
etc., are on every hand and still the 
retailer seems to think he can get 
along single handed and alone. 
Come, boys, get together and organ- 
ize—remember, it is for your own 
good; write us your views. 


We feel much encouraged by the 
pleasing manner in which THE 
CiGAR STORE MAGAZINE is being 
received in the trade. It certainly 


has caught on in good shape, and 
subscriptions are being received in 
goodly numbers. Retailers evidently 
realize that the small sum of $1 for 
a year’s subscription will prove a 
most profitable investment and be 
returned to them a hundred fold. 
We wish to thank our readers, and 
promise them an improved and en- 
larged magazine from month to 
month. 


If that fellow around the corner 
is so pig-beaded that he won’t listen 
to reason and stop cutting prices, 
why not give him a dose of his own 
medicine—cut below his price, and 
then he’ll probably go you one bet- 
ter; and every time he goes below 
you, send a lot of boys over to his 
place and buy his goods—you know 
what they cost him, and you can 
continue to buy standard goods 
from him in this way until he goes 
broke. Your jobber will probably 
take back considerable of the goods, 
on which you will undoubtedly re- 
alize a profit—otherwise sell them 
yourself, which you can afford to 
do for less than he can, as they cost 
you less. 


J. Kahn, a cigarette manufacturer 
of New Haven, Conn., will remove 
his business from 418 Congress 
avenue, that city, to New York, 
for the reason that he cannot secure 
enough employes in New Haven to 
carry on his business. Who says 
this country is not prospering ? 
New York is a pretty good business. 
town any way. 


The American Tobacco Co. has 
bought the F. W. Felgner & Son 
Co., Baltimore, makers of West 
Point smoking, which was exten- 
sively advertised in N. Y. ‘“‘L”’ 
trains recently. The price paid is. 
given out as $500,000. 


Asa Lemlein, the Harlem jobber, 
is preparing to open a branch store- 
at 32 Warren street. 
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What Others Say of The Cigar Store Magazine. 


AUSTIN, NICHOLS & CO., 


HIGH GRADE CIGARS, 
NEw York, April 11, 1899. 
THE CIGAR STORE MAGAZINE: 

Iam in receipt of a sample copy of 
THE CIGAR STORE, and I consider it az 
enterprising, up-to-date, first-class, prac- 
tical journal for the retailer, which will 
find a place for itself in every first-class 
retail cigar store in the country. My 
prediction is, that 7¢ will prove. to bea 
howling success. It is novel in style and 


ye on ar in character. I congratulate you, 
and hand $r.oo for a year’s subscription. 
With best wishes I am, 
Very truly yours, 
J. EDWARD COWLES, Manager. 


J. RATTRAY & CO., 


WHOLESALE TOBACCONISTS. 
MONTREAL, April 14, 1899. 
THE CIGAR STORE MAGAZINE : 

Enclosed we beg to hand you the sum 
of one dollar ($1.00), for which kindly 
send us THE CIGAR STORE MAGAZINE 
for one year, and oblige, 

: Yours truly, 

J. Rattray & Co, 


H. J. GERKEN, 


WHOLESALE CIGARS. 

WILMINGTON, N. C., April 14, 1899. 
THE CIGAR STORE MAGAZINE : 

Your sample copy of THE CIGAR STORE 
to hand, which I realize will supply a 
long-felt want in our branch; enclosed 
find P. O. order for two dollars ($2.00) to 
cover one year’s subscription and 3.000 
gummed labels. Below you will find 
wording for labels. Wishing you much 
success, Iam, 

Yours truly, 
H. J. GERKEN. 


ALVIN S. CAHN, 
FINE CIGARS. 


CINCINNATI, April 16, 1899, 
THE CIGAR STORE MAGAZINE : 
I enclose you one dollar, for which 
pisope send me one year’s subscription to 
HE CIGAR STORE, commencing with 
May number. I have before me a copy 
of the April issue and have read it with 
real enjoyment. It contains a fund of 
useful articles of great value to the dealer 
and should meet with the success it 
rightly deserves. 
Yery truly yours, 
ALVIN S. CAHN. 


WINECKE & DOERR, 


MANUFACTURERS AND JOBBERS. 
MINNEAPOLIS, April 21, 1899. 
THE GIGAR STORE MAGAZINE : 

Please find $1.00 enclosed for a year’s 
subscription to THE CIGAR STORE, which 
we consider a most interesting little mag- 
azine. Very truly yours, 

WINECKE & DOERR. 


MARCUS FEDER, 


LONDON WHIFFS CIGAR FACTORY. 
CLEVELAND, O., May 12. 1899. 
THE CIGAR STORE MAGAZINE: 

Your magazine pleases me very much, 
and I hereby enclose my check for $1.00, 
for which enter my name as a subscriber 
to THE CIGAR STORE, which should be a 
great success, Yours very truly, 

MARCUS FEDER. 


P. POHALSKI & CO., 


CLEAR HAVANA CIGARS. 
NEw York, May 13, 1899. 
THE CIGAR STORE MAGAZINE: 

We enclose $1.00, for which enter our 
name as a subscriber to THE CIGAR 
STORE, to begin with June, ’99, issue, and 
oblige, Yours very truly, 

P. POHALSKI & Co. 


ROTH, BRUNER & FEIST, 
CIGAR MANUFACTURERS. 


CINCINNATI, May 13, 1899. 
THE CIGAR STORE MAGAZINE : 
Enclosed we hand you postal order for 
$1.00 for one year’s subscription to THE 
CIGAR STORE. We wish to compliment 
you on the general get-up of your paper 
and especially on the reading matter con- 
tained therein. Hoping that you will be 
able to build up a very large circulation 
on same, and wishing you much success, 
we remain, Yours truly, 
RotH, BRUNER & FEIST. 


JULIUS ELLINGER & CO., 


HAVANA CIGARS. 
NEw YORK, May 15, 1899. 
THE CIGAR STORE MAGAZINE: 

We are in receipt of a sample copy as 
mailed by you and think your issue is 
certainly very much up-to-date, and one 
that should prove interesting to the re- 
tailer especially. Please enroll us as one 
of your subscribers. We hand you here- 
with $1.00 to pay for a year’s subscription. 
We beg to remain, Yours truly, 

Jutius ELLINGER & Co. 
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St. Louis Scintillations. 


T. LOUIS, May 25.—I. Archoe- 
g fer has bought the cigar stand 
in the St. James Hotel and 
placed several new brands in stock. 
Maurice Pillau, a well-knownclerk, 
is in charge and reports a good 
business. Stachelberg’s, Seiden- 
berg’s and Harburger, Homan & 
Co.’s popular goods are some of the 
additions to the stock, and the de- 
mand for them attests the popular- 
ity which they have attained. 

A novel and effective way of ad- 
vertising was inaugurated last 
month by McCullough & Co., the 
dealers at 310 N. 7th St. They 
bought a large lot of 1oc. cigars from 
an overstocked grocery house and 
chronicled the fact throughout the 
city that they would be sold in any 
quantity on Weduesdays for a 
nickel each. ‘To say their Wednes- 
day business was better than other 
days is putting it mildly, as on 
other days the cigars could not be 
bought in less than box lots. 

William E. Craig, of the Waldorf- 
Astoria Segar Co., was here this 
month conferring with the W. A. 
Stickney Cigar Co., extensive hand- 
lers of the Waldorf brands. They 
have just added the Estelle in sev- 
eral sizes, and it is meeting with 
the same warm reception that is 
accorded all of the Waldorf-Astoria 
goods. The Stickney Co. have just 
had their store re-painted and deco- 
rated, adding considerably to its 
appearance. 

The Henry George brand is being 
advertised by posters throughout 
the city and pushed by M. Fritz & 
Sons, the distributors for Hirsch- 
horn, Mack & Co. 

The Matthews Cigar Co., Olive 
St. and Jefferson Ave., is a thing of 
the past, the proprietors having 
shut up and gone out of business. 
Jacob Rawak now has the stand. 

A new brand of navy plug, Dia- 
mond Cross, has been brought out 
by the Wellman & Dwire Co., and 
is meeting with a ready sale among 
the retail trade. 


Dealers have been informed of a 
drop in price and a change in pack- 
ing of the old Virginia cheroots. 
After June rst they will be put 3 in 
a package, to be sold for 5c. 

C. P. Stanley continues to do a 
good business with the Chauncey 
Depew brand, which is a great fa- 
vorite with St. Louisar3. 

E. M. Schwarz & Co.’s brands 
are ready sellers at Moss & Loewen- 
haupt’s. 

The T. Wright Co. have a large 
electric sign in front of their main 
store advertising the Geo. W. Childs 
cigar. 

The “Alexander Drug Co, 518 
Olive St., have placed a line of ci- 
gars in their establishment. El 
Principe de Gales will be the leader 
in clear Havana. 


Another Anti-Trust Factory. 


It is rumored that a big anti trust 
plug and twist factory is to be es- 
tablished in Danville, Va., the ban- 
ner bright leaf market of the coun- 
try. The question is being agitated 
among the tobacco fraternity of that 
city, and, as the time is ripe for 
the establishment of such a concern, 
it will probably be organized and 
in working order at no far distant 
day. Danville’s manufacturing in- 
interests have decreased consider- 
ably during recent years, while the 
leaf industry has grown to enor- 
mous proportions, her warehouses 
selling during the last fiscal year 
over 50,000,000 pounas of tobacco. 
The American and Continental, as 
well as other large firms, have buy- 
ers on this market to secure suitable 
bright leaf, which is used in the 
manufacture of cigarettes and fine 
smoking. With the Danville push 
and energy, a large manufacturing 
concern would undoubtedly prove 
as beneficial and successful as the 
leaf business. 


THE CIGAR STORE MAGAZINE is 
issued in the interest of every re- 
tailer in the land, and you should 
read it every month. $1 a year. 
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San Francisco Siftings. 
Oo FRANCISCO, May 24.— 


Only a fair month’s business 
is being brought to a close as 
June 1st nears. Manufacturing has 
been a little stagnated and the job- 
bers and dealers have been only 
moderately busy during May. The 
warm weather has given many the 
“spring fever’? and made them 
lazy, and business has dropped off 
a little as a natural consequence. 
The new price list of the Conti- 
nental Tobacco Co., issued on the 
2d inst., advancing the price of the 
Liggett & Myers brands and modi- 
fying the drop shipment plan, was 
not unexpected, and between the. 2d 
and 6th (the day the list ‘reached 
here) the jobbers were hustling and 
making sales on the old conditions. 
The clock deal has been discontin- 


ued and ‘in its stead a 2c. rebate. is’ 


given. 
M. Blaskower & Co.’s La Rosa 
de Castellane brand has been ‘inii- 


tated and the goods offered for sale’ 


here by Eastern manufacturers, 
But B. & Co. were not slow in get- 
ting on tothe fact and cautioning 
dealers about handling the fake 
brand. It is an inferior quality of 
cigars and put up to be sold on the 
merits of the genuine. An injunc- 
tion against the manufacturers has 
been secured and the sale stopped. 

A. T. Phillips has been appointed 
Coast representative of John J. Bag- 
ley & Co., Detroit, Mich. His 
office is at 415 Front St. 

William Bottruff has opened a 
cigar store at 220 Stockton St., 
where he has a very nice line of 
smokers’ goods and is doing a good 
business. 

Several of the local jobbers had 
some 3741 cigars in stock when it 
became known that bogus stamps 
were being used. Of course, they 
were confiscated, but the jobbers 
are now buying new revenue stamps 
for them, they being allowed to 
retain the goods on this condition. 
It is hardly known what will be- 
come of those not paid for; they 


will probably be sold at auction by 
Uncle Sam. 

R. E. Parr, agent of the J. B. 
Pace Tobacco Co., has returned to 
his desk, having sufficiently recov- 
ered from his recent railroad acci- 
dent, much to the delight of his 
numerous friends. 

A jobbers’ association is the all- 
absorbing topic among this depart- 
ment of the trade on the Coast. All 
are in favor of it and it will un- 
doubtedly be established. 

This section is in love with the 


“Girl ‘frottt Paris cigar; if--we are to 


judge by the exceedingly large sale 
it has... Mattheas & Co. can’t get 
them fast enough: from the factory. 

W. H:. Harrison has opened his 
store at Powell & O’Farrell Sts. 
and will make a specialty of Julius 
Ellinger & Co.’s cigars. 


A. T. Stock Quotations. 


- When the April issue of THE 
CiGAR STORE went to press the 
common stock of the American To- 


‘bacco Co. was quoted around 225, 


having dtopped from the highest 
point in its history—227%. To-day 
it is selling below 100. The decline 
has been as rapid as the sensational 
advances of two months ago. When 
the fact became known on the floor 
of the Stock Exchange that the 
Union Tobacco Co. would become 
a part of the great A. T. Co., 
thereby drawing into the folds of 
the trust the formidable Liggett & 
Myers Tobacco Co., the advance 
of the stock was something in the 
nature of a ‘‘marking up,’’ but it 
has now dropped again. 


A Profitable Investment. 


Send us one of your business cards 
or cigar bags and let us make up 
1,000 Gummed Labels (stickers) for 
you, and send you THE CIGAR 
STORE MAGAZINE for one year. 
All for $1—the best investment you 
can possibly make, and you'll say 
so too, inside of three months. 
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With the Manufacturees. 


NOTHER actress has been 
honored by having a brand 
of cigars bear her name and 

likeness. This time it is Ada Mer- 
ito, whose name and fame will be 
perpetuated by Batt & Esberg, the 
clear Havana manufacturers in 
Murray street. Miss Merito is a 
leading lady in the cast at Irving 
Place Theatre, and a favorite at 
Weisbaden, Germany. She has 
given B. & E. permission to use her 


am 





name and picture on the label, and 
the goods will appear shortly, in 
several sizes, handsomely packed. 
La Verdad is now keeping this fac- 
tory quite busy; but there is a possi- 
bility of same being discontinued, 
as another manufacturer claims the 
two words as a brand name. 


«43 


M. Foster & Co.’s Banquet Hall 
little cigar was a side issue when 
their manufacture was begun some 
months ago, but they have long 
since ceased to be a second consid- 
eration and are now regular sellers 
and a leader with this well-known 
firm. The accompanying illustra- 
tion shows a package of these high- 


—e 


grade. short smokes, which are 
packed ro ina flat tin box, fitting 
the pocket nicely and conveniently. 
This little cigar is made by hand 
from the cuttings of its namesake, 
the Banquet Hall large cigar, and 
in exactly the same manner. There 
is a good profit in them for dealers, 
and the phenomenal popularity 
which they have gained in the course 
of a few months is a sufficient guar- 
antee that they are smoked and will 
not lay in stock. The demand for 
. them is exceeding the most 
sanguine expectations and 
accounts are being opened 
constantly by the hustling 
salesmen patrolling the 
country. M Foster & Co. 
are expending a small for- 
tune in advertising this one 
brand, thereby materially 
aiding the retailer in making 
sales. 
«43 


Bernard Stahl & Co., the 
proprietors of the True as 
Steel factory, New York, 
will institute suit against 
Horace R. Kelly & Co., 
for infringement upon their 
rights, in using the words 

\ True as Steel in referring 
J to the Kelly factory. 


«es 


The George W. Childs cigar is a 
brand too well known to elaborate 
a comment on. It might be well 
to state, however, that this cigar 
bids fair to break all records the 
present year, in point of sales. 
Harburger, Homan & Co., the 
manufacturers, are, as is always 
the case, rushed to the factory limit 
to supply the demand ; the Metro- 
politan Tobacco Co., the distribu- 
tors, have all they can do to fill or 
ders, and an appreciative public 
never lets up in the ‘call for this 
“generously good’’ 5c. cigar. Ex- 
tensive advertising is being done in 
the daily press of New York, and a 
special effort is now being made for 
local trade, which has been pur- 
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‘posely overlooked in the past, orders 
from the outside exceeding the sup- 
ply of the brand, but with increased 
tacilities an increased trade can be 
handled. 

tc 


The city billboards are being used 
by S. Ottenberg & Bros. in adver- 
tising their Hazel Kirke brand, “in 
-everybody’s mouth.’’ These large 
posters attract attention, bearing a 
fac-simile of the bright-colored label 
of this well-known brand, and deal- 
ers find an increased demand for it. 
Frincipe Alfonzo is keeping in the 
front ranks of popular 5c. cigars, as 
is also the Girl from Paris and the 
new brand, The Hunter. The lat- 
ter is a great favorite in Boston, 
and Geo. S. Harris & Son are sell- 
ing them as fast, sometimes faster, 
than they are received. On the 
‘Coast the Girl from Paris maintains 
its exalted position in competition 
with other brands, and orders from 
Chas. Matheas & Co., the Coast 
-distributors, are quite numerous. 

«<3 

It is probable that the Joseph 
‘Kraus Co., of 2d Ave. and 84th St., 
‘will remove to Amityville, L. L., 
overtures having been made them 
‘by the residents of this village, and 
‘plans are now under consideration. 
No factory will have to be built. A 
very desirable structure, already 
standing, will be used. The Phil- 
lippine Governor and La Cubina, 
brands of this firm, are rapidly 
‘working their way into favor; and 
the Amityville factory will give 
them better facilities for handling 
their business. 

e-3 

Cupid Bouquet little cigars are 
made and extensively advertised 
by D. H. McAlpin & Co., who 
have, notwithstanding many mag- 
nificent offers made by the Trust, 
refused all, and will continue their 
business alone and single-handed. 
There has been an increased de- 
mand and sale of their goods of 
late, due probably to the stand they 
have taken against the Trust, com- 
bined with the superior merits of 


the brands, which are forcing them- 
selves to the front, in spite of the 
great competition. Cupid Bouquet 
has not been advertised before, 
although it has been made for some 
time. But now the eye is greeted 
with the name in a bright-colored 
poster or painted sign on bill board 
or dead wall. Anti-trust is forcibly 
brought out. : 
ax. 


Stephen G. Condit is busy making 
and shipping El Puritana, El Tes- 
tigo, Alba Flora and Queen Eliza- 
beth, some of his brands which are 
enjoying wide popularity and a 
large sale. The salesmen of this 
house are keeping headquarters in- 
formed in a substantial manner as 
to their whereabouts, meeting with 
much success at every place they 
stop. 

fax. 

E. A. Kline & Co., the clear 
Havana manufacturers, who moved 
their factory to this city from Cleve- 
land recently, are installed in a 
modern manufacturing establish- 
ment at 144 Water street, occupying 
four floors of this large building, 
much better facilities and room than 
they could secure in Cleveland. 
Their stock room is fitted up in ex- 
cellent shape and beyond criticism, 
same as the merits of their brands, 
El Symphonie being the foremost of 
the bunch and keeping the factory 
force steadily at work. Orders from 
the Coast are increasing and their 
customers in that section are doing 
a brisk business with the Symphonie 
and other brands. M. Kline, a 
brother of the senior member of the 
firm, has been initiated into the 
mysteries of the Order of Knights 
of the Grip and is now on the road 
exploiting the El Symphonie, which 
sells to the trade from $60 to $180, 
and meeting with much success. 

easy 

Julius Ellinger & Co., of 60 Vesey 
St., report a lively demand for their 
New York and Tampa products, 
with Anna Held and La Patricia in 
the lead. The handsome litho- 
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graphed hangers of the former 
brand are effective advertisements, 
and a very good likeness of the 
woman of milk bath fame. 


«<3 


Under date of April 29th, fotice 
was given that the firm of Lopez & 
Lopez, heretofore composed of Man- 
uel Lopez and Emilio pe, doing 
business at 9 and 11 Thames St., 
had been dissolved by fhutual con- 
sent. Manuel Lopez Will liquidate 
the affairs of the fifffi and succeeds 
to the business, whié¢h will be con- 
tinued under the style of Manuel 
Lopez & Co. Ordéfs are not lagging 
and business is féported as on the 
iticrease. 

Sd 


John W. Mérriam, of John W. 
Merriam & G6., is back from a two 
weeks’ trip through the middle 
‘West and .reports exceptionally 
good busifiéss. Many new accotihts 
were opéfied with representative 
houses the larger cities the 
section He visited, and he was cor- 
dially Zfeeted by his many ffiends 
along the route. The Baton De 
Dalb #6 a winner everywhefe it is 
knoWh and the sales are growing 
largér monthly. La Mouchie is also 
goitig well; in fact, all thé brands of 
this house are enjoying Wide popu- 
lafity. 


The Liggett & Myéts Sale. 


>) FFICIAL announcément of the 
sale of the plant, brands, 
good-will, etc , of the Liggett 
& Myers Tobacco Co. to the Conti- 
nental Co. was madé by circular 
bearing date of May tst, which was 
sent to retailers and jobbers. The 
officers of the absorbed plant, with 
the exception of Col. Wetmore, will 
remain with the new owners, though 
some are transferréd from St. Louis 
to the headquartef# in New York. 
The Continental's St. Loais head- 
quarters are changed from the 
Drummond factdfy to the Liggett 
& Myers buildings and many 
changes have likewise been made 


in the clerical and traveling forces- 
The Liggett & Myers drummers. 
who have fot already been called in 
are expecting their discharge every 
moment. 

Col. Wetmore, the late president 
of the L. & M. Co., having a good- 
sized fortune to fall back on, being 
ousted from his position, is taking 
a rest and has not announced his 
inténtion. He has an office in one 
of the big buildings in St. Louis, 
but there is no tobacco around, he 
being busy attending to other in- 
terests. 

Col. Wetmore, as all are aware, 
is seriously and irrevocably opposed. 
to trusts and combinations of every 
form, and he unhesitatingly says 
he will fight them at every turn as 
long as he lives. There are rumors, 
starting in St. Louis, of course, 
that he will organize an anti-trust 
factory, take many of the employes 
from the Liggett & Myers plant to 
work in the new factory, and there- 
by strike the Trust a blow. It 
might inconvenience the American 
Tobacco Co. for a few days, but for 
only a few. Duke is not easily 
downed, and it is quite likely it 
would take much more than this to 
cause him any uneasiness. How- 
ever, we venture to say he has an 
eye on Wetmore. 

It is also rumored that Col. Wet- 
more is going into politics and will 
make stump speeches in the cam- 
paign of 1900. Possibly one of the 
tickets in the field during the great 
struggle will be Bryan and Wetmore 
—anti-trust. Col. Wetmore is a 
Democrat and a great friend of Mr. 
Bryan. In his speech before the 
employes of the great St. Louis. 
factory Wetmore told them the 
money question was not so impor- 
tant, and that the trust question 
should be the leading issue in the 
next campaign. 


Jobbers and manufacturers should. 


keep posted on retail news. You 
need THE CIGAR STORE MAGAZINE, 
which is $1 a year. 
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Short Smokes. 


The American Tobacco Co. sells 
rannually about 500,000,000 cigar- 
ettes in China. Verily, opium smok- 
ing is decreasing among the Chinese. 

he churches of Richmond, Ind., 
are behind the movement to suppress 
the sale of cigarettes in that town. 
The City Council has passed an or- 
dinance fixing the license at $500 
for dealers who sell cigarettes or 
cigarette papers, providing also that 
neither can be given away. 

Kansas City cigarmakers are 
contributing about $40 per week to 
a fund which is used in advertising 
Kansas City made cigars, and push- 
ing the campaign in favor of their 
use. We wonder if they will ever 
have amonopoly in the sale of cigars 
in that section ? . 

On Saturday night following the 
-day the Banner Tobacco Co., of 
Detroit, became a branch of the 
Trust, the 250 employes were dis- 
charged, the plant dismantled and 


the machinery shipped to Rochester, 
N. Y 


The Wilson & McCallay Co., Mid- 
dletown, O., is unable to fill its 
orders. The factory is an indepen- 
dent one, and is doing an extremely 
large business with both old and 
new brands. Their force has been 
increased several times this year. 

Some one broke into the Solis 
Cigar Factory in Denver, and car- 
ried away 7,000 cigars, valued at 
$600. The-robbers used a horse 
and wagon. A reward of $100 is 
offered for their capture. 

Representative McCall says he is 
going to make a strong fight for the 
passage of the bill prohibiting the 
manufacture or sale of cigarettes in 
Michigan. We will watch his prog- 
ress, and should he succeed, de- 
serves congratulations. 

The Continental Tobacco Co., on 
April 3, raised the prices of. plug 
tobacco from 1 to 2c. per lb., which 
restores prices to the level before 
the cut. 

Miller, Schively & Co., cigar 
manufacturers of Sunneytown, Pa., 


are thinking of moving their plant 
to Pottstown. They employ 175 
hands and do a large business. 

No cigars or newspapers are sold 
in Altoona, Pa., on Sundays. 
Mayor Giles issued the order only 
recently, and it is being strictly en- 
forced. Thousands of towns have 
had to abide for a short time by 
similar orders, but the smokers 
generally manage to get their tobac- 
co, etc. Will Altoona be an excep- 
tion to the rule ? 

The stockholders of the Continen- 
tal Tobacco Co. met on April 21, 
and by a unanimous vote decided to 
increase the capital stock from 
$75,000,000 to $100,000,000. 

The Troop cigar is fast winning 
friends in Newark, N. J., the effec- 
tive hustlers behind it being Aaron 
Ward & Sons, who have connected 
themselves with the New York 
factory. It is made in the Puritana 
shape. 

M. Diepenbrock, representing A. 
Coolot, a large jobber of Sacramen- 
to, Cal., will soon receive a ship- 
ment of Preferencia clear Havanas, 
in 14 sizes, made for him in New 
York. 

I. Lyons & Co., New Orleans, 
are now making their cigar depart- 
ment.a feature worthy of commen- 
dation. The leader in 5c. goods is 
the Texas. 

The Warfield Pratt Howell Co., 
Sioux City, Ia., have the agency, 
and are pushing L. Kahner & Co.’s 
Master cigar in that territory. 
They are selling lots of them, as is 
shown by the order book at Kah- 
ner’s. 

Chicago’s cigarette ordinance will 
in all probability be reduced from 
$100 to $25. The City Collector 
has stopped trying to collect the 
$100 license. Agents buy cigar- 
ettes from unlicensed dealers, and 
then try to convict them, but the 
court is in sympathy with the injus- 
tice and holds that such evidence is 
inadmissible. . 

The G. W. Gail & Ax branch of 
the C. T. Co , Baltimore, has added 
200 employes to its force, made 
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necessary by the increasing demand 
for their products. 

Cigarettes was the topic of the 
day at a meeting of the W. &. T. 
U. of Detroit. Nicotine was com- 
pared to prussic acid in its poison- 
ous nature. The ladies will employ 
attorneys to push the cases against 
dealers who sell cigarettes to minors. 

The American Tobacco Co. has 
options on two or three pieces of 
property and will probably establish 
a large storehouse and cheroot fac- 
tory in Fulton, N. Y. The poor 
(?) Trust wants the village to make 
it a present of two acres of land on 
which to build. 


Anti-Trust Factories. 


the Liggett & Myers To- 
bacco Co. to the Trust the 
Wellman & Dwire Tobacco Co., an 
anti-trust concern of the same city, 
increased their capital stock from 


Ase. the time of the sale of 


$200,000 to $300,000. The ad- 
ditional stock was bought by the 
old stockholders. 

When the Trust secured the Lig- 
gett & Meyers plant the press of the 
country stated that only one inde- 
pendent factory was left in St. Louis 
—that of Christian Peper, which 
was doubling its capacity to fight 
the Trust. The truth of the matter 
is, there are four or five large con- 
cerns in St. Louis, Wellman & 
Dwire and Peper being the largest. 
These factories have as much busi- 
ness as they can take care of and 
the Trust is not hurting them in the 
least. Christian Peper is building 
a new factory, made necessary by 
his growing business, and when 
this is completed it will be one of 
the biggest in the country. 

Wellman & Dwire’s leading piece 
of goods—Granger Twist—is favor- 
ably known throughout the Western 
and Central States, and is rapidly 
gaining in favor in the East and 
South, where special work is being 
done to introduce it, and duplicate 
orders are invariably the rule. 
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Atlanta’s Peculiar Ordinance. 


N ordinance passed by the City 
Council of Atlanta, Ga., is to 


the effect that a tobacco house 
can open on Sunday, provided it 
handles nothing outside of newspa- 
pers, periodicals, cigars and tobacco. 
No pipes or cigarettes can be kept 
in the same store on the Sabbath 
day. 

Some fifty dealers have been ar- 
rested for violation of this ordi- 
nance, which means that no pipes 
or cigarettes can be exposed to view 
in stores opening on Sunday. No 
conviction has yet been had, each 
dealer being let off with a lecture 
and the caution not to do so any 
more. Several dealers were arrested 
who had their pipes and cigarettes 
covered over with papers, thereby 
violating the law, which reads, ‘‘no 
cigarettes or pipes can be kept in a 
store opening on this day.’’ 

The officers are going after the 
legitimate tobacconists and news 
stands first, letting the drug stores 
rest fora while. In the meantime 
the druggists are doing a brisk bus- 
iness in the cigarette line. The 
City Council means to reform the 
town, but we believe have gone 
about it backwards; that is, they 
should stop the sale in drug stores 
first and then pay their attention to 
the tobacconists, who pay a license 
to conduct a tobacco business, and 
should be shown the preference and 
allowed every privilege that is ac- 
corded any store selling their line of 
goods. 


Worth Many Dollars to You. 


Of course, you are anxious to 
keep posted and up-to-date on all 
news that concerns you directly, 
increase your business and make 
more money—and that being the 
case, you should subscribe to THE 
CIGAR STORE MAGAZINE at $1 a 
year, with 1,000 Gummed Labels 
with your name and address, free 
of charge. You cannot invest a 
dollar to better advantage. 
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Pittsburg Pickings. 
ITTSBURG, May 25.—Manu- 
P facturers are pushing things 
to the factory limit to meet 
the demand for the popular stogies, 
business having’improved wonder- 
fully during the past month or so. 
The same may also be said of the 
retail and jobbing houses, business 
in these departments of the trade 
having picked up considerably as 
well. 

The Jenkinson Co. are selling im- 
mense quantities of their Standards, 
Winners and Ideal Smokers, the 
recognized leaders of this factory. 
They are now doing a good foreign 
business and continually reaching 
out for orders from new territory. 
Even an uncivilized person, how- 
ever, recognizes what he has been 
missing by not smoking stogies, 
and the result is they contract the 
habit—and the. Jenkinsons do the 
rest. 

Zuegschmidt Bros., another well 
and favorably known stogie firm, 
are also doing a very large business 
with all their brands. The best 
news they had, they said, when 
called on the other day, was that 
they were extremely busy, orders 
following each other in quick stic- 
cession. 

W. J. McClurg, who had a store 
at 5th Ave. and Smithfield St., now 
occupied by a railroad as an office, 
has filed a petition in bankruptcy, 
with $70,000 liabilities, and assets 
of $6,749. ; 

Goldsmith Bros. & Co., the job- 
bers at 811 Liberty St., have dis- 
posed of their retail branch, 966 
Liberty, C. J. Cromble being the 
purchaser. 

B. N. Jacobs, proprietor of the 
store at 418 Smithfield St., died on 
the 8th inst. 


Speaker Reed now smokes cigar- 
ettes, but, thank Heaven, he has 
no hair to part in the middle, and 
he doesn’t roll up his trousers every 
time he reads of damp weather 
in England.—Denver Post. 


QUERIES ANSWERED. 


H, M. & S.—The address of Har- 
burger, Homan & Co., makers of 
the Geo. W. Childs cigar, is 80th 
St. and rst Ave., N. Y. 


L.& McC.—‘‘Select Society’’ is L. 
Miller & Sons’ new cigarette. Their 
address is 543 Broadway, N. Y. 

F. D. M.—You probably refer to 
“Blue Point’’ stogies, which are 
manufactured by the Collins Cigar 
Co , Pittsburg. 

W. & V.—The Surbrug Co. is 
now making Egyptian cigarettes. 
Milo, the first of this line, is already . 
on the market. Address them at 
37 Dey St., N. Y. 

W. L. D.—Sumatra wrapped 
cheroots are made by few concerns. 
We refer you to Manchester Cigar 
Mfg. Co., and Warner & Brown, 
both of Baltimore, Md., who can 
undoubtedly supply your wants. 

JACK.—You lose; the capital stock 
of the Continental Tobacco Co. has 
been increased to $100,000,000. 

W. O’R.—Correspond with the 
Waldorf-Astoria Segar Co., 34th 
St. and 5th Ave., N. Y. 


A. A. D.—‘‘Tropical Flower’ 
stogies are made by I. Brudno, 184 
Broadway, Cleveland, O. 

F. L. B. and M. R. are referred 
to the answer to lL. & McC. in this 
column. 

Several letters remain over to be 
answered in the July number. 


A. E. Farmer, 699 Broadway, 
distributors of Athos clear Havana 
cigars, although comparatively a 
young firm, are doing a fine busi- 
ness, due to the goods and the 
hustling of Mr. Farmer. Athos 
can now be found in the largest 
clubs and many of the best places 
in the city, and their salesmen are 
taking many large orders. 


Be up to date and increase your 
profits. THE CIGAR STORE MaGa- 
ZINE is but $1 a year, 





go THE CIGAR STORE MAGAZINE. 


Retailers’ Review. 


Wm. Cratt and Geo. Miller will- 
form a co-partnership and engage in 
the retail business at Woodland, Cal. 

The wholesale and retail cigar 
business of Thomas King & Sons, 
Trenton, N. J., has been sold to C. 
S. Griffith & Co 

Herman Albers & Co. have em- 
barked in business at 117 N. 8th 
St., St. Louis. 

A new store has been opened by 
C. E. Smith & Co. at 147 Federal 
St.. Allegheny City, Pa. 

F. B. Vansky, a retail dealer at 
Jackson, O., has sold his business 
to J. D. Irons. 

John R. Quinn, owner of the Hol- 
lendon House cigar stand, Cleve- 
land, is dead. 

G. Kaupfer has opened a retail 
store at Racine, Wis. 

Abraham Bros. are now getting 
things in shape for the opening of a 
new cigar store at 83 Wisconsin 
St., Milwaukee, one of the finest 
locations in that city. 

Chas. S. Daugherty & Co., 13 S. 
15th St, Philadelphia, have es- 
tablished a branch at 1208 Atlantic 
Ave., Atlantic City, N. J. 

Chas. Serafin, Jr., has removed 
from 67 to 112 Bank St., New 
London, Conn., much more desira- 
ble quarters. 

A. Van Preterson, 6th St. and 
Grand Ave., Milwaukee, is put- 
ting in a new front and making 
other improvements in his store. 

John H. Totsch has opened a re- 
tail store at Hannibal, Mo. 

The Frank C. Smith Company, 
7 S. High St., Columbus, O., 
has purchased Smith’s European 
Hotel cigar stand in that city. 

The cigar store of C. Good, de- 
ceased, 854 Penn St., Reading, 
Pa., has been bought by Wm. Nein, 
who has made a number of needed 
improvements. 

Irving Stroup, late of Gale’s Pro- 
gressive cigar store, Little Falls, N. 


. Y., has leased the stand in the Col- 


lins Block, that city, so long occu- 
pied by Hiram Sharp. 


W. F. Shoecraft has moved from 
Sturgis to Mishawaka, Ind., where 
he has opened a retail store. 

Wm. Friel, Easthampton, Mass.,. 
has sold his cigar and news business. 
to John Sheridan. Some alterations. 
will be made by the new owner. 

Joseph Mullikin has resigned his: 
= in Hegarty’s cigar store, 

erre Haute, and will engage in 
the wholesale and retail business in: 
Clinton, Ind. 

Sawyer & Hodge’s store, Cadil- 
lac, Mich., was destroyed by fire re- 
cently. 

Second Assistant Engineer But- 
ler, of the fire department, has em- 
barked in the cigar and tobacco 
business at Pawtucket, R. I., locat- 
ing at Summer and N. Union Sts. 

J. B. Harvey’s store, 1938 Colum- 
bia Ave., Philadelphia, was dam- 
aged by fire to the extent of $100. 


Samuel J. Warfield, a prominent 
dealer of Denver, died on April 21st. 

Timbo & Co., Plainfield, N. J., 
will remove from the Roberts to the. 
Woolston & Buckel Building. 

Richard D. Bakrow & Bro. have- 
leased the cigar stand of D. Math- 
ey’s new place, 4th St., between 
Main and Market, Louisville, Ky. 
Ed. Dressing will be in charge. 

Chas. G. Holton has purchased 
the handsome store of Edward S. 
Fee & Co., 145 Woodward Ave., 
Detroit, which will be run in con-- 
nection with his former establish- 
ment. 

One of the handsomest stores in 
Bethlehem, Pa., is at 85 Broad 
St., run by John P. Mendernach. 
A new lot of meerschaum and briar 
pipes has been received. 

Harr & Husted have opened an 
up-to-date store at Norwalk, O. 

Burglars entered the store of Fred. 
Blackwell, 147 Madison Ave., As- 
bury Park, N. J., and carried off 
$40 worth of cigars. They left the 
cheap goods unmolested, stealing 
the finest smokes in the house. 
Evidently they know a good thing 
when they see it. 





THE CIGAR STORE MAGAZINE. 


the Pipe of the Century 


If you have never indulged in the luxury of a . 


Nicotine aod “MMYallinckrodt Patent” Yeates, 








You have certainly missed one of the greatest enjoyments of your life. As the oldest 
manufacturers of Smoking Pipes in the United States, having during the past forty 
years made every description in use within that time, we confidently assert, that for 
perfect cleanliness, beauty and simplicity of design, as well as comparative cheapness, 
no Pipe ever invented has received such unbounded approval as the ‘‘ Mallinckrodt,”’ 
and we unhesitatingly endorse and guarantee its merits in every particular. In 1898 
alone we sold over 100,000, and the demand has only just commenced. There is 
big money in them; many dealers make them a specialty and are reaping a harvest | 
of trade in their respective localities. Although a patented article, yet for a genuine 
French Briar Pipe they cost but a trifle more than the ordinary every day pipe, and, 
when once used, smokers will never be satisfied with anything else. 
Send for illustrated circular C. S. and price list with numerous unsolicited testi- 

monials of endorsement. HARVEY & WATTS CO., Sole Manufacturers, 

275 CANAL ST., NEW YORK. Station E, Philadelphia. 





“You Can’t Smoke a Cigar. 


Perfecto Electric ™™""™* 


CIGAR LIGHTER 
AND CUTTER... 


S&S 


YOU DON’T HAVE TO WIND IT UP. 
YOU DON’T HAVE 
TO «*SET IT UP.” 
IT WILL NOT PLAY OUT. 
NO BATTERIES. 


Works the Best of Anything Ever 


Used on a Cigar Stand. Finished in Red, Blue, Green or Black 
Leather or Quarter Sawed Oak. 
NAArAnrererrrrerrorroran—enerna—e—rerernrnrrn—nrrnrnrreererrrn— 





CUTTER. 


Not in Competition with Other Lighters Except 
that Prices are Lower. 


We have a dozen ways of 
Putting on Advertising. 


Embossing it on the Leather in Gold or Silver 
Leaf makes a fine display. 


Write us for Samples and Quotations 
on Quantities. 


The Abbott Electric & Mfg, Co, 


74 Frankfort Street, Interior of Machine. 
CLEVELAND, 0. IT 1S HANDSOME. 
Cigar Stores should ask their jobbers for one or write us as to where they can get one. 
Please mention THE CiGaR STORE MaGaziNnE, 
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GUMMED 
LABELS 


with your name, business, address, 
etc., neatly printed on them, 
for $1.00, with a year’s subscrip- 


The Cigar Store Magazine 








These labels can be used ina 
thousand ways in advertising your 
business, and are just what you 
want to stick on boxes of cigars, 
packages of tobacco, cigarettes, etc. 

Send us your business card, with 
money or express order for $1.00, 
and we will make up the labels 
and send them to you by prepaid 
mail. 


The Cigar Store Magazine, 
50 Times Building,New York. 
Telephone, 3707 Cortlandt. 





CANE N SANFL EN SANS ANS ANE AN LENS KD 


Always All Write 





A pocket pen and ink bottle 
cite aenpe ready for 
immediate use... .. . 
To many it is merely a con- 
venience, some find it an 
absolute necessity, and to 
all it isa pleasure to have a 

tfect pen. A pen which 
is not suited to user’s needs 
may beexchanged. ... 
They are made in a large 
variety of styles, sizes, and 
at prices to meet every 
requirement. For sale by 
all dealers. . . .. . 


L. E. Waterman Co. 


Largest Fountain Pen 
Manufacturers in the 


155 and 157 Broadway, 
New York, N. Y. 


WATERMANS IDEAL FOUNTAIN PEN. 





Drank Through a Pipe Stem. 


A story is told of a comedian who 
was given to crooking his elbow too- 
often and was locked in his dressing 
room, so he would be in proper con- 
dition to go on the stage when 
called. 

One door of this room opened on 
a side street, and while looking 
through the keyhole he saw a man 
passing. Calling him, he pushed 
some money under the door and 
asked him to procure a pint of gin 
and aclay pipe, promising to reward | 
the man for the favor. The man 
did as desired, and when he re- 
turned the actor told him to put the 
stem of the pipe through the key- 
hole and pour the gin slowly into 
the bowl. His accomplice followed 
instructions, the actor making the 
necessary connections inside, and 
the result was, when the call boy 
came in, he found the comedian too 
drunk to go on, and the manager is 
still wondering how it happened. 


What a Dollar Will Do. 


When properly invested, a dollar 
will do considerable good, and there 
is no better investment than a year’s 
subscription to THE CIGAR STORE 
MAGAZINE, with 1,000 stickers of 
your name and address; it will keep 
yo. up-to-date on the tobacco trade 
as it concerns you directly, give you 
much valuable information as to 
how you can increase your profits, 
do more business, dress your win- 
dows, make more money, and a 
thousand other things you want to 
know—in fact, this small sum would 
be returned to you a hundred times 
over during the year, to say noth- 
ing of the 1,000 labels, which alone 
would cost you more. Your card 
and $1.00 will do the business. Let 
us hear from you. 


A curious plant has been discov- 
ered growing wild in South Amer- 
ica. It is a species of bean, resem- 
bling a cigar both in form and 
color, and when submerged in 
water bursts with a report like a. 
pistol. 





Please mention THE CigaR STORE MAGAZINE. 
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Connecticut District Factories. 


N 1897 there were 407 cigar fac- 
@ tories in the State of Connecti- 
cut, which made 36,785,977 
cigars. In 1898 the number de- 
creased to 400, making 37.942,762 
cigars, an increase of 1,156,785 over 
1897. 

In Rhode Island there were 79 
factories in 1897, making 4.956,919 
cigars. In 1898 the number de- 
creased to 68, making 4,898,365 
cigars, a decrease of 58,554. The 
actual number of factories in opera- 
tion January rst, 1899, in Connecti- 
cut, was 317, and in Rhode Island 
63, making the total number in the 
district of Connecticut 380. 

In 1897 there were 66 tobacco 
factories in this district and these 
produced 26165%4 pounds of to- 
bacco, while in 1898 there were 60 
factories, a decrease of 6 and a loss 
in production of 212% pounds. On 
account of the enactment of. the 
war revenue law, which increased 
the tax on manufactured tobacco 
from 6 to 12c. a pound, 26 factories 
closed and 34 remained in operation 
January 1st, 1899. 


There were 4 cigarette factories 
in operation in the State of Con- 
necticut in 1897. They made 230,- 
750 cigarettes. In 1898 the num- 
ber was increased to 5, making 
788,900 cigarettes. In Rhode Island 
there were 3 factories in 1897, 
which made 141,300 cigarettes. In 
1898 the number increased to 4, 
with a decreased output of 128,000 
cigarettes. 


“‘Smoking in Holland,’’ said a 
traveler, ‘‘is so common that it is 


‘ impossible to tell one person from 


another in a room of smokers.”’ 

‘““How is any one who happens 
to be wanted picked out then?’’ 
asked a customer. 

“Oh, a waiter goes around with a 
pair of bellows and blows the smoke 
from before each face till he recog: 
nizes the person called for. Fact, 
gentlemen.’’—Swindon Advertiser. 


The man who smokes the cigarette 
Gets misery enough ; 

But what about the other man 
Who has to stand the puff ? - 








Strictly Havana 


2d Ave. and 84th St., 





La Gubina 


High Grade Nickel Cigar 
$35°0 per 1,000 


SAMPLES ON APPLICATION, GRATIS 


JOSEPH KRAUS CO. 
Mfrs. of Fine Cigars, 


Filler 


NEW YORK. 
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BARGAINS IN TYPEWRITERS. 


Business men can eave 
much valuable time by 
Ty gee nd You 
will not without one 
after once using. We 
furnish Remingtons, 
Smiths, Hammonds and 
all standard machines at 
from $25 to $40, with fuli 
guarantee. New ma- 
chines at reduced prices. Will send machine 
subject to trial. Standard machines rente1 at 
$3 monthly. We also exchange and buy for 
cash, Desks, Cabinets and Supplies at reduced 
prices. d postal for illustrated liss of all 
standard machines. 
CONSOLIDATED TYPEWRITER EXCHANGE, 
245 BROADWAY, NEW YORK CITY. 
Telephone, 5389 Cortlandt. 





PROFITABLE 
SIDE LINE » 








for Cigar and Tobacco Salesman 
calling on retail trade. Magnifi- 
cent proposition that will increase 
your income largely. 


Address, 
“ REFERENCES,” 


Care The Cigar Store, 





Use the 
KORONA CAMERAS 


We invite the atten- 
tion of photographersto | 
these Cameras;'to the [7 
unequalled character of Ff 
the lenses used, to the 
nicety of manufacture, 
and to the moderate Ff 
prices. Inthese er: 
ulars they are unique. 


These Cameras are 
made in all sizes and 
styles, and all equipped 
with our famous lenses. 





It Failed to Take. 
) (ae annual Reunion of Con- 


federate Veterans, in Charles- 

ton, S. C., last month, was 
largely attended, and much money 
was left in the city by the visitors ; 
but an enterprising cigar manufac- 
turer did not get as much of ‘it as 
he expected. A few days before the 
Convention the retailers were per- 
suaded to add the ‘‘ Daughter of the 
Confederacy’’ brand of cigars to 


| their stocks, doubtless believing that 


the Confederates, always loyal to 
Miss Winnie Davis, who wore the 
title with such dignity up to the 
time of her death recently, would 
smoke no other cigar after they saw 
this brand. However, the manufac- 
turer’s hopes of a steady and lively 
demand were not realized ‘the 
men who wore the grey looking 
upon the use of the title and Miss 
Davis’ picture in this manner as a 
sacrilegious desecration. Many of 
the dealers absolutely refused to 
keep the cigars in their store after 
learning how the delegates took the 
matter, and the manufacturer had 
to take them back, while .some 
dealers kept them, persisting in 
shoving a box at a visitor every 
time he called fora cigar. Action 
was taken by the veterans living in 
Charleston to stop the sale entirely, 
and many letters appeared in the 
press of that city asking smokers 
not to buy ‘the cigar, and con- 
demning the man who made them. 


‘What birthday present are you 
going to give to your husband?”’ 

“A hundred cigars.’’ 

“And what did you pay for 
them?’’ ’ 

“Oh, nothing. For the last few 
months I have taken one or two 
out of Jack’s box every day. He 
hasn’t noticed it, and will be so 


' pleased-with my little present ‘and 


the fine quality of the cigars.”’ 


Samuel Hamaker, a cigar manu- 
facturer of. Manheim, Lancaster 
county, Pa., is the champion long- 
bearded .man, having whiskers 44 
inches long. He will be at the 
Paris Exposition, 
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“5-inch Londres,Mild and Fragrant 
The old reliable common sense smoke 
If your dealer .wont supply fe gs send £1.00 
for a sample 25 
CARL UPMAN N, Manufacturer,406-405 East 59th St. NewYork. 








Perfection at Last... 


A NICOTINE CATCHER a 
That has none of the objections % 
usually in found this class of pipes 


The Most Simple and Practical De- 
vice Ever Produced for this Pur- 
pose and Insures a Clean, Dry 
and Healthful Smoke. Noth- 
ing to Throw Away and Renew. 
The Attachment is Indestructible; ALWAYS INORDER. No Experiment. 


The attachment is m :de of bone, no metal, and remains in the pipe while you smoke. 
The bead sprays the smoke, aad in doing 80 cools it, so it does not irritate or burn the 
end of the tongue. 


NO NICOTINE CAN ENTER THE SYSTEM. SATISFACTION GUARANTEED. 


To clean, simply remove the attachment and wipe it off 
Manufactu at present in three styles. Retail Prices, complete with attachment. 


Solid Hard Rubber, Vulcanized Bit and Sweet French Briar Bowl, § .50 

Genuine Amber, $2, in Case P ° é : - : ° + 2.95 

Genuine Meerschaum, in Case . é 4 : ‘ ‘ - 6.00 

203 Pipes Sold in One Day ia Ton When First Introduced. 
SPECIAL TERMS TO DEALERS. 


W. 0. BLASE Inventor and Manufacturer 


Knickerbocker Bldg., Room 14, 
Cor. Fifth Ave. and Fourteenth Street. NEW YORK CITY. 
Please mention THE CiGaR STORE MAGAZINE. 
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Just What You Want... 


1000 Gummed Labels .. 
The Cigar Store, one vear 


Les. 2S 


We Will: Give Don... 


1000 Gummed Labels, with your name, tbe address, 
etc., neatly printed thereon, with a year’s subscription 
to THE CIGAR STORE; for: only $1.00. The labels 
alone’ would cost you more, while THE CIGAR STORE 
a Monthly Magazine for the Retailer,—handsomely 
illustrated and printed.on fine paper, containing timely 
articles, trade talks, correspondence, and items on the 
trade generally, especially adapted to the: meeds of ‘the 
man behind the counter ; also “Window Dressing ‘De- 
partment,” with illustrations of up-to-date windows and 
what you want to know about making your window 
attractive. and increasing your sales—is exactly what 











you want, and will help you in many ways. <—ae-@eae 


‘There are a thousand ways you 'can -use, 
A. SCHULTE, these little business-getters in advertising 





% your business and keeping your name contin- 
Cigars and Tobacco ually before smokers generally, “Out of 

» . Sight is out of mind,’’ unless you stick ’em 
39 Park Row, on boxes of cigars, packages of tobacco, 
NEW YORK. cigarettes, boxes of matches, etc., and then 
they simply cannot forget you. Put ’em on 
EXACT SIZE. everything. 











Our Label Printing Department turns ’em out by the millions, and 
we will furnish labels to subscribers at rock-bottom prices. - One 
thousand is not enough for you? Well, we will give you 


3,000 Gummed Labels, with a year’s Subscription, for #2.00 

6,000 Gummed Labels, with a year’s Subscription, for 3.00 

9,000 Gummed Labels, with a year’s Subscription, for 4.00 

12,000 Gummed Labels, with a year’s Subscription, for 5.00 
Cash to accompany all orders, 


Tell us what you want on your labels (the less reading matter it 
contains the better it will look), and send in your order to-day 
enclosing money or express order.’ Please write plainly, giving 
full address. Labels will reach on by mail in about two weeks, 


10c. Acopy. THE CIGAR STORE: MAGAZINE. :.. 
$1.00 A YEAR. . 50 Times Building, New York. 
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‘Principe Alfonso’ 


ALL & & 
HAVANA 











25¢e. PER 
BUNDLE 








$ THEY SELL PREELY TO BEST GLASS OF TRADE $ 
S. OTTENBERG & BROS., Makers, 
New York and hercamiea 








Nicotine Made Harmless... 
HEALTH CICARS 


Are Made of the 
Finest Imported and 
Domestic Tobacco 








which bas first been treated with a 
solution discovered by Pror. Huco 
GEROLD, of the Universit of Halle, 
Germany, accredited with being the 
greatest nw: in Europe on nic- 
otine poisoning these cigars the 
NICOTINE IS 

RENDERED HARMLESS 

BY BEING NEUTRALIZED, 


but is not removed, and therefore 
the Flavor or Aroma is not Affected. 





RECOMMENDED BY 
PHYSICIANS EVERYWHERE. 
IMMENSE SALES EVERYWHERE. 


58 Million Health Cigars smoked in Europe last year and consumed by all classes from 
peasant to 
meen CZAR OF RUSSIA 


who smokes theut exclusively under command of the Imperial Physician. 


CIG AR DE ALERS EVERYWHERE are invited to correspond with us, 


in reference to agencies. 


Vaesteechioas THE WEALTH TOBAG2O 60., Fifth Ave. and 42d St., New York, 











OUR Cigars are made in + 
the old-fashioned, honest 
way—only skilled Cuban + 


labot and nothing but Hav- : : 

ana tobacco delight +f COMFORT} 

b! é Dm secured by using the » 
Beaks. » © v1 Tmproved Washburne 


Patent Fasteners } 


applied to 


BACHELORS’ BUTTONS 
PENCIL HOLDERS 
EYE-CLASS HOLDERS , 

Bample of anyoftheabovesent 
postpaid for 10 cents. r 
HOSE SUPPORTERS 
CUFF HOLDERS 
DRAWERS SUPPORTERS ff 
Pair of any ofthese for20 cents Jf 
postpaid. 


KEY CHAINS 
Gample sent for 25 cents. 


These little articlesare @ 
simple,with nothing about § 


JohnW. Merriam & Co, 


bull-dog ‘tenacity, 
don't tear the fabric. 


2 Theirutility makes them ‘k 


Havana Cigar Makers, ale a Hiatt . an absolute necessity. 


FREE! Handsomely illustrated booklet sent on request. 


AMERICAN RING CO. § 
NEW YORK. i 


‘ * Box 66.’ Waterbury, Conn. } 
peeeeeeteee es ! ie. ad 


j . 
fe 
+ 
+ 
. 135-137 Maiden Lane, 
+ 
#- 
i. 


A. E. FARMER & Co., 


SOLE DISTRIBUTORS, 


Telephone, 2134 Spring. _ 699 BROADWAY, NEW YORK. 











